llUDI’I'I\)ﬂ'ISEILIUEILILII’IUDDEJ Uov UWA.

lwawcuu1maonuua.unn:nua1 UIsavdvus:LnA

HUD8YUSHISILA:vaN1ISNUAIUNSWOUUIMavAu
LLazNUAIUNISWCUUNGOUUDQUANYT N1SIVELA:NISASI0UIaNssy (UwA.)

/ WE8MAnsINSY as.ASUUn nava

SDVWDIUDYNISHUIBUSHISILA:90N1ISNUAIUNISWCUUNIAdvuAU
LAzNUAIUNISWCUUNaNUURQUANUYY NSIVYLA:NISASI0UIANSSY (UWA.)




ATU=STUUQS/
Sguuas oo.

ATU=NSSUNISUULAZDU
misUsU 22ou.

ddnviuanulegurgnisaauAnul SnenAaas 39gua:udanssuuHsIa (a236.)

o T

NIN @

dnoruudanssunioef

<«

KRuduM3dsua:

udanssu anmanuugaufAnuilcazuso

HUd8VIUdYE/ ll KUdgvUdde/ | HUdEUIASONEN MANsU/

amuugauAnNY - Anu tnAlulag tnAlulad uIasgu yusu
UDvsSy amutiaalany (funs:znsov) (uonns:nsov) | hadou dLASI:H

I lonyu
nuasusisnis

HUJ8UIASINEN
UIASTIU ASNQddU
La=usnIsAtuNwW

anuuQufiny
tumnu

Hudea1uNSYQNS

AWSua:{BUs:louu




AIUADVAISUS:INA
Us:srwuluds:inaaganud Maximize Social Welfare LWu GDP, GlI, SDG Index/
aswauua:inAlulagsovusu S-Curve, New S-Curve dngnsAaassia

ulovrgsguira/ns:nsdv D).
1SgUQ UADIWgU Us1ela Svg-udanssud aaulongnUuaDVMS

uWuaIUSNeNMaas 3dvuazudanssuudvus:ina W.A. 2566 - 2570 1*

vowduliaulnedaussau:uaznav:gv IWgowalumswanlauus:linAlHYNS:AUADIWEIISH I’
(unsuyvIUNVLASUIADLAzASWCUUNFVAUDENVIVEU

HUubgUSHIsUa:damIsnuaiumMswasudavau WPMU-B
ua:nuaumswasunnaaituaauAnul ms3ysuazaisasioudlanssu (uwa.)

JULADU WIUIDVAADIUS vIUIDSTULUDHUN Lhaluladua:udanssuy ua:
UAaINSNNY:ZuLWDSDVSUDUIAQ



mm e | -
S8 NAU
uwa. lﬁUHLfJfJU?UﬁU!ﬂé".DU aolasuy awuwav s:uu sou.

(UAISWCULNMAVAUAUSSAU:GY LAV IWUIDEIULUIHLT IWaaoulong
DOdIHASSULHVDUIAQUDVUS:LNAINE

SaauUs:avA

auuayus:uumswauimavauaussau:gouovus:INALUU demand driven
{RwSousunls disruption uovlan

EIUUEIUUEI\)lEISUﬂ'ISDDUUUllUDHU'I wa: HUUHUUS uuunnua-Insoaswwu;nu oU.
lwalwuuo931u:-nmsntumswanwamuaoaua UDCIﬂSSUI‘IUS lI‘IﬂII‘IUUﬂﬂ&Iﬂ'\W
IWDCIDUIOI'IFJD_CIEI'IHﬂSSUllH\)DU'lnCI

wWusno
dadassnudiumswauunmavauluaiuindnludanmisweauuids:zinAacauulguiguazgnsAans

ANSAUANU SnenMaas 3vsua:udanssuy ua:ulsuigyavsguia soufivmsiinuaduayuliniygy
La:ynanNssausavusayay

aLIuauunu55aua~mnluia56uuuamhLvT}amaqunéammHnssuuHoaumm

auuauunumumswmms uulawonA ua-Insoaswwu:nu:nmmaasua inAlulad
LWanMsas1v Foundation uavus:ina ua:1u National Facility




MSENS:AUAVALLA:FUIOFDU
(RUMsWeuuagvgvduaiuisa
uAluUrurimMnmeua:usudlanu
ciowadanstaguudavuovlan
laglddngnmans n1s3dsua:
udanssu

-

gNsAaasn 2

QN

N

o1

ansmamsn 4

mMswauuidvAauta:aniiu
AIU3NYIAMEAS 398UAaUIANSSY
tKdugiumsdutAdaunsweuun
LASUZADUA=AVALYDVUSINALUU
Mons:laauazagvgodiu lasld
SNgNANEAS MSIVYUAzUIONSSY

ASWCUUIINgNMans
tnAlulag Ms3v8ua:udanssuy
St ouuuuuaﬁuwnmaﬁuwawn
WaaswlbmatHuuazANuwsou
vovUs:tnAluduNAQ

National Platform for Human Resources

for the Future

Frontier Science Frontier Tech
* HEP/Plasma/
Fusion Tech

* Quantum
* Earth-Space
Technology/

* Earth Science
* Space

* HEP-Med

* Nuclear

* Light Sources
* Data Science

Geo-Informatics
* Astronomy (Al)
(Optics/
Technology)
* Planet

Coding / Al

Frontier BCG High Caliber

Net Zero/CCUS/NbS
Bioinformatics

Life Science

Future Food/ Special
Food

Personalized
Medicine/Biogenetic/
System biology

STI Policy Maker

Creative
Content
Creator
Jds:hamaas
dvaumaas

paanual
Film
Fashion
Festival

Cloud / Robotic / Big Data / IOT

/ Digital / Infrastructure

il

§



Program of 2566 - 2570

Frontier
Research

* National Postgraduate/
Postdoctoral System of Thailand

* Upskill/ Reskill/ New skill

* Coding/STEM

* Thailand Academy of Science (TAS)

| N41 N50

* ASEAN Talent Mobility

) « Multidisciplinary
Consortium

* Creative Economy

Global
Partnerships

BCG Frontier

Frontier / Future
Technology

Future Food/
Special Food

Personalized
Medicine

Personal Health
Al I

| Functional Foods
Omics & I

Bio-informatics

Biomarkers & Sustainable food
Drug Discoveries processing

Personalized Future Food
Health Hub Hub

Personalized Foods

Energy
Transform Earth-Space
CCuUS Technology_/
Technology Geo-Informatics

Alternative proteins

Nature Based

Technology Hub

HEP/Plasma/

Climate Fusion Tech

Change

Astronomy (Optics/

Solution Technology)

Net Zero
Planet

Al Cloud & Infrastructure

SHA Frontier/
Soft Power

* History

* Social science

* Arts & Science
Uniqueness

Creative
Content
Creator

Game &
Animation

(P)

Digital Creative Content Hub

Asia BCG Research & Innovation Center
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“Strategic partner &
Co-creation values”

- Hangassou (Impact A)

Grant &
Cooperation

SMALDNUBU

NS:NSIVNISAUANY * usun
SNg1MEans 399 ua:zudanssu * DUANSUHIBU
danuudvy e SYIAHAD

UK3NENde Start-up

3ng1dgoBIANUI
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Global Soft Power Index

REGION
Global

Brand Finance
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Thailand
Global Soft Power Index: 42.4

o "

v 4

denominations, or other information shown

Global Soft Power Index
Global Rank
Score / 100

l]ldh

United States

’a

= United Kingdom

-

3 @ Germany
4 @ Japan
5 ’ China

) ‘ ' France

7 (%) Canada

O Switzerland
‘ ' Italy

@

w

(=)

c United Arab Emirates

:: Sweden

c\ Spain

—

>

748

673

65.2

650

62.4

60.7

§5.2

§5.1

54.9

d

Business
& Trade

Economy
® Business
* Brands
® Taxation
® Trade

® Investment

Governance

* Rule of Law

®* Human Rights
¢ Crime Rate

® Security

¢ Constitution

® Political Elite

Culture
& Heritage

International
Relations
® Tourism

* Diplomatic

. ¢ Sport
Relations

* Food
® Fine Arts

¢ Literature

® Internation
Organisation

® Conflict

Resolution ¢ Music

AUA: https://brandirectory.com

® Infrastructure

Media &

Communication

® Traditional
Media

® Social Media

® Marketing

°® International
AID

¢ Gaming
® Fashion

® Climate Action

4

Education
& Science

¢ Higher
Education
® Science

® Technologies

People
& Values

® Values
¢ Character
® Trust




gAS:QUrnu:Aulng
tRburasvassann uU:gv
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Global demographic change =) Education: Quality & Demand

Younger Working
populations age

asiwauMw

O

©)

Funuidovnis (Demand driven)

158U/399 D1NONYHSDUS:aUNISTUDSY
9INNIAYAATHASSU (DElUHUIVIUDSY)

gas 3+1 (18gus:du U.a3-U.In lus:g=10a1dudu)
s:AuUSTYauILON (IUdU/ATUNIW)

v Deep tech
oUSU
v' Deep knowledge

Aulsguudgavnvlan N

Education in the past was often focused on the curriculum.
In the future, training will be competency-based and
relevant to both the modern workforce and evolving
global demographics.

Social change is the evolution of behaviors or cultural
norms over time.

Strong social change movements have often been influenced
by shifting demographics, including:

Reforming education quality
and accessibility

Expanding healthcare
in developing nations

Championing gender and
racial equality

Ending poverty and hunger
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Msasiv Consortium adglutaa Quadruple helix
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M i Strategic partners & Co-creation values
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(Knowledge)
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Productivity of Country
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Net Zero Emission

N
(2
o Al Carbon Verifier

o Cyber security WNoudouUnBLSoU

o Personalized ns:vn
Medicine / Carbon Capture

Bioinformatics

o Earth Science
/Space Science
/Geoinformatics

t yaAiaana JAaATNIILASUYYND t gns:QuU
Green industry AuAWE3Q
6,_0'000 1.2 uau doudadsu
aiuuin -~ adginalulagoomeaA
aluuln ua:doyandaisautna

Creative Economy
/ Soft power

.9
%R B

o Digital Creative

inalulagduuuoKin

o High Energy

Physics, Plasma & content
Fusion Technology (Film, Fashion,
o Quantum Festival)
Technology
t o asiwuanaIlwuy

* IWUADWIILSOIUNS v
transaction Uoya 20-30%
IWuAWULUE

+ Us:gnAl3aunisuwng uov GDP

LAVQAS 0IKS



mswaunmavauwavgithsne Smart Nation

» e Talent Academy
" ”‘ w Frontier Technology
o HEP/Quantum

o Earth science/space
o Al Metaverse

- ij i o BCG (Personalize Medicine,
(- )
¥ Future Food)

o Big Data Informatics

»
4
1 = )
ey &
I
2
X, '1'\,\
-.\g

Brainpower

(Reskill /Upskill /New skill)

o Creative Economy

AN

o Creative Content/ digital
content ASEAN Talent Mobility
o Bioinformatic/health -
consultant _ Natlonal ASEAN
o Future Food/Flavorist o
o Al/Cloud Technology o ASEAN Plus
o Carbon Net Zero / NBS Platform o ASEAN Network
o Coding / STEM /// ~o
o Cyber Security /// \\\ Q
o Digital health data e S {
o Local Historian ead P RN ’%j
o EV & Semi-conductor~~ :
P - Postdoctoral / ~—u ~o
T /// Postgraduate Researcher N
- o Industrial Postdoctoral / RN
%a ol i Postgraduate researcher N
- o Graduate non-conventional ~
o t& l\ o
researchers Il o Frontier Postdoctoral /

(Inbound/outbound) Postgraduate researcher 6
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Workshop misttguunmwsauasgaalalan
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AMSWAIUISEUUULAdQUouAAUSUUWIUDOLASTT .

uuumwmaaulu: 300 uuuwanWasuaonaNauwanu

(The Development of Korat Boxing's Knowledge Displaying System
with 3D Animation on Mixed Digital Platform)

s3swou WNAnY ua: 2. as.asde nuaavana | uridngndeinalulagasuns
Thawatphong Phithak and Sorachai Kamollimsakul | Suranaree University of Technology

G A

audelAs1y (Digital Musuem) : www.muaykorat.info wunaouanoIaIaunsuuuuuUﬁauwu§ (Interactwe Hologram Exhibition)
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